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Visualizing The Postmortal through Ads
Objective: To synthesize The Postmortal and multi-media texts (in this case, fictitious
advertisements relating to the novel) so that students can critically explore and analyze
the role of the aesthetic in the novel.
Below are three re-imagined ads, which advertise Postmortal products after the advent of
the aging cure. Corresponding page numbers can be found after each image.

I. Discussion
After discussing key elements of visual appeal (the law of thirds, focus, key texts, color,
lighting, texture, intended audience, ethos/pathos/logos, etc.), observe each of the ads on
the board. Think about the ways in which these ads would be compelling sells for a curedriven culture. Then discuss the following questions with your peers:
 Who is the intended audience of each ad? Are they the same for each ad?
 What kinds of values do these ads reveal about the intended audience?
 What assumptions do the advertisers make about their intended audience?
 Does this ad effectively reach convey its message? Why or why not?
 What visual or written elements contribute to the ad’s overall effectiveness?
 What visual or written elements detract from the ad’s overall effectiveness?
 Is this a powerful or persuasive ad? Why or why not?

II. Mini-Essay Assignment
In this essay assignment, you have two options: (1) you can analyze one of the
Postmortal ads we discussed in class, or (2) you can analyze an ad of your own design
that relates to a product found in the novel.
Then write a 2-page, double-spaced visual analysis analyzing the ad of your choice in
response to the hypothetical world we find in The Postmortal—a world where a cure for
aging drastically changes (among many things) the kinds of products we value as well as
our own moral values. Your thesis and overall focus should address how the ad reveals
the values of a Postmortal culture. Additionally, illustrate how the elements in the ad
work together with the ad’s overall rhetoric to successfully reach the needs/desires of a
Postmortal culture. Refer to Maslow’s Hierarchy of Needs to determine what needs are
most appealed to in a Postmortal culture.
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Cycle Marriages: p. 77-81
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Grails and Celebrating at the Fountain of Youth: p. 82-84
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Home Cure: p. 171
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